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(INTRODUCTION )

THE CASE FOR A

CLEAR, COMPELLING
WEBSITE

For many organizations, their website is one of

the most common ways people will interact with
the brand.

Unfortunately, that means a website that’s not clear
or pleasing to look at can be a major deterrant to
prospective customers interacting with the business.

However, the opposite is also true—a clear, easy-
to-use website can be a powerful tool to give your
profits a solid boost.

So what’s the secret to making your website a
better asset for your company? We’re glad you
asked!

YOU ARE NOTTHE HERO

Before we go any further, we need to communicate If you only remember one thing from this guide, it
something foundational to this checklist. should be this:

The #1 mistake we see people make in their YOUR CUSTOMER IS THE FOCUS, NOTYOU

marketing is talking too much about themselves.
Experience, skill, and history have their place,

but don’t get stuck on trying to prove yourself and
neglect the very people you serve! Got it? Let’s go!

They are the hero, and you’re the guide helping them
solve their problem.



THE GRUNT TEST

Am | being clear from the start? The average human attention span is less than
that of a goldfish, so if visitors can't answer these

No, GRUNT is not an acronym. We literally mean questions quickly, they are more likely to leave your

grunt. Simply put, when people visit your website, website.

they should be able to grunt (like a caveman) the

following in 8 seconds or less: Make sure you answer these questions quickly and

clearly, and you are off to a great start!
+ What do you do?

+ How does it benefit me?

+ How can | engage?

EILSHBL gIRRCLE ABOUT US GLASSES & CONTACTS VISION CARE PATIENT RESOURCES SCHEDULE APPOINTMENT
ION CARE

SERVICES TO

VISION AND

EXAMPLE : FULL CIRCLE VISION CARE

What do you do? How does it benefit me? How can | engage?
Optometry services Maximize your vision and comfort Schedule Appointment



ITEM 02

CALLTO ACTION

Am | making it easy for visitors to buy the easiest action to take when people visit your
now or contact me? website.

Bonus Tip: Make sure your contact information is
easy to find as well. People don’t want to search
your entire site to find an email address or phone

We could argue your sales could be boosted
immediately by simply adding a large CONTACT US
button to the top right corner of your website.

number!
Clicking a call to action like “Buy Now,” “Contact
Us,” or “Schedule an Appointment,” should be
@l < O 0 - & wmateam org © @t + 0O

[a) o Wealth Management Consultants - WMA

¥y f in @ © RESOURCE LIBRARY ~ EMPLOYEE PORTAL ~ CLIENT PORTAL ~ MAKE A REFERRAL  CONTACT US

WEALTH MANAGEMENT
w (‘(‘OUNTH\( ABOUTUS OUR SERVICES WHO WE SERVE SCHEDULE FREE MEETING
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One team to create,
preserve, and retains
your wealth *

All-inclusive asset protection, estate planning,
investment management, and tax planning
using our trusted resources

SCHEDULE FREE MEETING >

OUR TRUSTED RESOURCES

EXAMPLE : WEALTH MANAGEMENT ACCOUNTING

An all-inclusive wealth management firm who wants clients to schedule a free consultation, which is made simple by
two prominent orange SCHEDULE FREE MEETING buttons.



NAME THE PROBLEM

Am | so|ving a problem? You may have the greatest product the world has
ever seen but if you don’t address the problem you
are solving, your customer will have no reason to
buy. Don’t be afraid to name the problem!

People visit websites in search of solutions, and
a big reason people don’t engage is that they are
unclear on what problem you are solving.

M~ < > Q 0 - @ rinehold.com e O M + O
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7 RINEHOLD
S NUTRITION LEAP / MRT Program  Services v Resources
SERVICES, LLC

What'’s bothering you?

Do you have pain or Have you been on a weight Do you easily lose focus or
discomfort you can’t loss journey that just isn’t struggle with brain fog?
explain? progressing?

You've talked to your doctor and Googled the problem, but still
no answers—

EXAMPLE : RINEHOLD NUTRITION

A dietitan who names her patients’ struggles: pain and discomfort, weight loss struggles, trouble focusing, and not
finding relief or answers from research or doctors.



BE THE EXPERT

Do | set myself or my company up as a

reliable resource or partner? 401 ' 56: €3

Your customers are making an investment of time @ MENU =

and/or money when they decide to work with you, so

it's crucial that you communicate you’re trustworthy A 50+ YEARLEGACY

in two key ways: BUILT ON
RELATIONSHIPS

1. You know what you’re doing (Authority) AND EXCELLENCE

Remember when we said experience and history [ Average staff tenure of 15+
have their place? This is it, but don’t go too crazy A

here. Think of this as checking off the boxes that
prove you’re an expert. For you, this could be years
of experience, a showcase of your work, or any
certifications you may have.

State-of-the-art, innovative
technology & facilities

of continuing education

E/ Going beyond the requirements

In-house custom braces and

2. You understand your customer (Empathy) freatments

In simple terms, people want to know that you get it. e
Once your customer knows that you understand who o AOA
they are and what they are going through, they will : ;
listen to what you have to offer. This is related to our
last point of clearly stating the problem you solve;
let the customer know that you've been there and & ossfcom

you're here to help!

V } EXAMPLES :
9 T — ORTHODONTIC SPECIALTY SERVICES
o ROZELLE LAWN & LANDSCAPE

Above is an orthodontist’s website where
ety La i oty they share their years of experience,

it should be.

qualifications, and certifications. This is a
great example of authority.

CONFUSION DISHONESTY

To the left is a landscaping company’s site
OS5 Gl i 0 Ui S Gt O R i where they state the problems with typical
landscaping, then say that it shouldn’t be
so difficult or hazardous to enjoy beautiful
landscaping, showing empathy for their
client’s situation.




SHARE THE PROCESS

Do visitors understand what it will look
like to work with me?

Try limiting yourself to 3-5 steps. When you give
people a general idea of what to expect, they'll
feel more confident about engaging with your

Before you unleash the 1 million steps that go on organization.

behind the scenes, pump the brakes. What we are
looking for here is a 30,000 ft view of the few steps
people can take to engage with your business.
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1. Become a member

Simply provide us with some basic
information, and we will follow up with
resources that will help you get the most
out of your membership right away.

& ikdds.org

Home - Isaac Knapp District Dental Society

G
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2. Get connected

Interact with other members at our
upcoming events, and start growing your
new network of people who are here to
support you.

BECOME A MEMBER

EXAMPLE : ISAAC KNAPP DISTRICT DENTAL SOCIETY

ﬂ
A

3. Enjoy a fulfilling career

With a strong community behind them,
many of our members find a newfound
drive to unlock and achieve new goals in
their careers.

A regional group for dentists to connect, support each other, and grow their skills and practices. The steps to

engaging with IKDDS are outlined in 3 brief points on the website.



SHARE THE SUI

Do | paint a picture of success?

This is the fun part. We’ve named the problem that
the client is facing, but what will life look like once
the problem has been solved? Show people the
benefits that come from working with you and don’t
hold back!

Rl > [« 3 )} @ jkruseeducation.org e h + O

k2 > Career Coaching Academy - J Kruse Education

Fall into a
long-term
career you
love

Start college or your career with
confidence -

- —
Avoid debt from wasted classes and =P ’

. |
majors . -

Stay motivated in a career path that
interest you

Find a career you're passionate about

Learn to make solid, strategic decisions
for yourself

COMPLETE CAREER COACHING APPLICATION =>

EXAMPLE : J. KRUSE EDUCATION CENTER

A career coaching organization helping young people and veterans find fulfilling careers through assessments,
coaching, and hands-on activities. The success of working with them is that you’ll love your career long-term, along
with a whole list of other benefits.



YOU'VE GOT THIS!
(BUT WE’RE HERE
TO HELP IF YOU
NEED IT)

If you work to implement all of the Of course, if you have any questions or
elements in this resource, you will start need help making it happen, our team is
to experience the benefits of a clear and more than happy to help you get where
compelling website. you want to go. Just reach out!

260.271.4404
HELLO@
CROWNJEWELMARKETING.COM

crown jewel

marketing




