T H E C LE AR AN D
C O M P EL L I NG
WEBSITE CHECKLIST

The Clear & Compelling
Website Checklist
For most businesses and organizations, this is one of
the most common ways people will initially interact with
your brand.
On that note, the opposite is also true. A website that is
not clear and is not pleasing to the eye can actually be
a major deterrent to prospective customers interacting
with your business.

IN MARKETING, THERE
ARE COUNTLESS TOOLS
AND RESOURCES THAT
CAN GIVE YOUR PROFITS
A SOLID BOOST, ONE OF
WHICH IS A CLEAR AND
COMPELLING WEBSITE.

So what’s the secret sauce?
We’re glad you asked!

Getting Buy-In
In this resource, we will give you the secret recipe to create a website
that makes prospects want to buy-in.
However, before we talk about specifics, we need to communicate
something essential to a fantastic website…
The #1 mistake we see people make in their marketing is talking too
much about themselves. Experience, skill, and history have their
place, but don’t get stuck on trying to prove yourself and neglect the
very people you serve!
On that note, let’s jump into the checklist!

IF YOU REMEMBER
ANYTHING FROM THIS
CHECKLIST REMEMBER
THIS: YOUR CUSTOMER
IS THE FOCUS.

The GRUNT Test
No, this is not an acronym. We literally mean
GRUNT. Simply put, when people visit your
website, they should be able to grunt (like a
caveman) the following in 8 seconds or less:

DID YOU KNOW THE
What do you do?

ATTENTION SPAN OF

How do you benefit me?

THE AVERAGE HUMAN

How can I engage?

IS LESS THAN A

If visitors can’t answer these questions quickly,
they are more likely to leave your website. Make
sure you answer these questions clearly, and you
are off to a great start!

GOLDFISH?

Am I making it easy for visitors to buy
now or contact me?
We could argue your sales could be boosted immediately by simply
adding a large CONTACT US button to the top right corner of your
website. Hitting “buy now,” “contact us,” “schedule an appointment,”
etc. should be the easiest action to take when people visit your website.

NOTE: This might sound crazy, but people don’t
want to search your entire website to figure out
where you are located. You’d be surprised how
many websites make it difficult to find a phone
number or address. Make sure these are easy to
find, too!

Am I solving a problem?
People visit websites in search of solutions, and
the #1 reason people don’t engage is that they are
unclear on what problem you are solving. You may
have the greatest product the world has ever seen
but if you don’t address the problem you are solving, your customer will have no reason to buy.

PEOPLE ARE LOOKING FOR SOLUTIONS.
MAKE SURE YOU ARE PROVIDING THEM
WITH ONE.

Do I set myself or my company up
as a reliable resource or partner?
There are two ways to communicate you are trustworthy.

1

YOU KNOW WHAT YOU ARE DOING
People and businesses are

Remember when we said experience and history
have their place? This is it, but don’t go too crazy
here. Think of this as checking off the boxes that
make you an expert. For you, this could be years
of experience, a showcase of your work, or any
certifications you may have.

2

making an investment when
they decide to work with you.
They are spending time and/
or money. It is crucial that
you communicate these key
elements to them.

YOU UNDERSTAND YOUR CUSTOMER

In simple terms, people want to know that you get it. Once your
customer knows that you understand who they are, what they are
going through, etc., they will listen to what you have to offer.

Do visitors understand what it will look
like to work with me?
Before you unleash the 1 million steps that go on behind the scenes,
pump the brakes.What we are looking for here is a 30,000 ft view of
the few steps people can take to engage with your business.
Try limiting yourself to 3-5 steps.

HERE IS AN EXAMPLE WE
REALLY LIKE.
As you can see this is a very
high-level view of the steps
it takes to get to the finished
product, but your customers
want this.

WHEN YOU GIVE PEOPLE A
GENERAL IDEA OF WHAT TO
EXPECT, THEY WILL FEEL MORE
CONFIDENT ABOUT ENGAGING
WITH YOUR BUSINESS.

Do I paint a picture of
success?
This is the fun part. What will life look like once the problem has been
solved? Show people what life looks like when they work with you
and don’t hold back!

You’re Ready!
Seriously, you got this in the bag!
If you communicate all of the elements in this resource you will start
to experience the benefits of a clear and compelling website.
Of course, if you have any questions or need help making it happen,
everyone on the Crown Jewel Marketing team would be more than
happy to help you get where you want to go when it comes to your
marketing!
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